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Key Data Sets

engagement

through social
media marketing

reach through
media advocacy

reach through
MyThali Instagram
posts, reels and
stories

on pledge link
through digital
media buying




AROGYA

Media Analysis




Key Highlights

captured key
messages of
the campaign

for opinion

pieces and
interviews for
spokespeople

such as PTI,
ANI, and
Business Wire
flashed press
release

such as Hindustan
Times, The Print,
Business Standard,

Outlook, Daily hunt,

and The Week
covered the
campaign

such as Dainik
Bhaskar, Swatantra
Bharat, Indore
Samachar, and
Youngleader
covered the
campaign

including Dr.
Nalini, Ms.
Meeta, and Dr.
Meghana were
profiled for the
campaign
through
authored
articles and
media
interactions




Outcome of media advocacy

in national and regional in regional media covering with leading mainstream
media that covers press tier-2 cities such as lifestyle publications such as
release, authored articles and Chandigarh, Indore, IANSlife, iDiva, and Hindustan

media interactions Ahmedabad and Lucknow Times

individuals through authored
articles, media interactions
and press release




Snapshot of press release coverage in
national publications
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Snapshot of press release coverage in
regional publications

World announces a public

health campaign 'Healthy Wali Diwali'

e s wgmg In

chefsand food enthusiasts
have today taken a pledoe to
oat one balanced meal 3 day
for the next month as part of
the*Healthy Wali Diwali®

campaign. The car
been announced u&yy
World, 2 public notfor

profit organization working to
reduce the global burden of
non-communicable diseases
(NCDs) through healtivy living.
The pledges were taken
during the Nutrtion Innovators

Summit organized between 1-
4 October 2021.Celebrity
Chefs such as VahOhef Sanjay
Thumma and Chef Saby have
also taken the pledge in
support of this initiative and
are promoting it on socal
media.

Talking about Arogya
World's ¢ towands
combating NCDs in India, Dr.
Nalini Saligram, Founder &
CED, 2 World and an
Ashoka F , "Diabetes

ad, 10 Promot
health eating this festive :
of 4 adults in metros
! Free Press Gujarat r diabetic or pre-
Ic. We know that

unheaithy eating s the #1
cause of death. We are
committed to changing the
way India eats through
programs like My Thali and by

mobilizing people to eat n&t
with innovative eﬂor(s

festive season adversely
impacts an individual's blood
Sugar levels, especially around
Diwadl. In Indda, more than 77
million adults are living with
type 2 diabetes. Researchers
predict that this will increase
to 134 million by 204S as per
the International Diabetes
Federabion (1DF). NCDs cause
an alarming 64.9 percent of
the deaths in our country and
40% of hospital stays.Yet
these d:seases can be larqdy
prevented through adoption of

Mestyle. Prevention
through healthy IMng s at the
core ol all Arogya World's
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Arogya World announces a public
health campalgn ‘Healthy Wah Dlwall'
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Indo-Asian News Service Ashoka fellow, Dr.

IANS |India’s Largest Independent Newswire S a | i g ram a dvocate S N C D p revent i on

through healthy living

Ashoka fellow, Dr. Saligram advocates NCD
prevention through healthy living

NCD prevention through healthy living is at the core of all our work

By IANSHe

November 7, 2021 (IANSIfe) Starting from Nawatl lofowed by Dhunterss and Diwall, Indians 302085 the counlry
celetirated ihe festnilies with much letvor, induigng n an (resatble vanety of sugar-laden sweets and delicacies
neh in ol

However, studes s5uggest that overinduigence dunng he feative season adversely mmpacts an indivasunls ood
SUger evels, aspecislly sround Diwsh. In ndia, mors than 77 milon adulls re INing win digbetes Ressarthers
pradict that this will Incraase (o 134 milion by 2045 a2 par e Inteenational D F {IDF) NCDe cause

an aslarming 84 9 percent of $ho deaths 1 our country and 40 percent of hotoitas stays. Yet Mese dseases can be

Srgaly pr inrough the Y of & haalny ¥estyle

Publication: IANSlife
Five publications such as Daijiworld, Freshers Live, Business bytes, Prokerala
and An picked the story and published the interaction

Opportunity: Email Interaction

Key Messages:

1 In India sugar and festivities go hand in hand. However, Indians need to
resist their temptation and cravings to prevent non-communicable
diseases

(J  The demographic dividend could become demographic disaster unless we
individuals incorporate healthy eating in our lifestyle

) How Arogya World’s India-based programs such as Healthy Schools,
mDiabetes, Healthy Workplaces, and My Thali helping India meet its SDG 3
(good health and well-being) commitment

) How #30DayChallenge ahead of Diwali can ensure us celebrate a
#HealthyWaliDiwali



https://ianslife.in/life-style/ashoka-fellow-dr-saligram-advocates-ncd-prevention-through-healthy-living
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Publication: iDiva Hindi
Opportunity: Email Interaction

Key Messages:
1 Arrest overindulgence during this festive season with a balanced meal

) Challenge yourself to eat healthy and in portions while celebrating Diwali
festivities

() Cut down on ultra-processed foods. Prepare food and sweets at home
Substitute sweets with health


https://www.idiva.com/hindi/health/tips-to-take-care-of-your-body-during-festive-season-in-hindi/18025822

@ HindustanTimes  Ahead Of Diwali, Tips For People
With Diabetes To Eat Healthy

HEALTH
Ahead of Diwali, tips for people with diabetes to eat healthy

With Diwali round the corner, it's time for people with diabetes to follow these healthy
diet tips to manage their blood sugar levels.

-

-
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Diwali 2021 Diet tips for people with diabetes(Pexels)
Published on Oct 17, 2021 02:21 PM IST «g [;]

@ By Parmita Uniyal

After Dussehra, the countdown to Diwali begins and people start
preparing for the festival by cleaning and decorating their houses. Goodies
and gifts to be exchanged are also planned around this time. If's an
exciting time overall for everyone as people get to meet with friends, family

LU
B

\&

.

and relatives and spread happiness and cheer.

Publication: Hindustan Times

Opportunity: Telephonic Interaction

Key Messages:

Q
Q

Planning ahead is the key to manage diabetes during Diwali festivities

People with diabetes should divide their carbohydrates intake, distributing
them over all meals

Al To avoid spike in sugar levels, complex carbohydrates must be consumed
instead of refined ones

ways balance the meal and eat in portion


https://www.hindustantimes.com/lifestyle/health/ahead-of-diwali-tips-for-people-with-diabetes-to-eat-healthy-101634459687045.html

LWAYS
TAHIEEBE%T PEOPLE

o | NG DD Instagram

TAKE THE #30DAYCHALLENGE

MyThali
Engagement




Campaign highlights

individuals
through
MyThali
Instagram
posts, celebrity
reels, and
videos

Instagram
including
celebrity reels
reshare, and
influencer
collaborations

from MyThali
Instagram
posts, reels,
and influencer
collaborations

from MyThali
Instagram
posts, reels,
and influencer
collaborations

from MyThali
Instagram
posts, reels,
and influencer
collaborations

from MyThali
Instagram
posts, reels

and influencer

collaborations

on Instagram.

These brands
included Future

Generali India
Life, Nutrilitius &
Immunisciences
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Celebrity Reels & Posts
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#BeAPataka Reels
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Influencer
Engagement



https://www.instagram.com/brindaashah/?hl=en
https://www.instagram.com/brindaashah/?hl=en
https://www.instagram.com/dieticiansilversethi/?hl=en
https://www.instagram.com/dieticiansilversethi/?hl=en
https://www.instagram.com/thehetalgada/?hl=en
https://www.instagram.com/thehetalgada/?hl=en
https://www.instagram.com/mombae.blogger/?hl=en
https://www.instagram.com/mombae.blogger/?hl=en

Campaign highlights
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Post
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Messaging related insights, such as shares and
replies, may be lower than expected due 10 privacy
rules in soMme regions. Learn more
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https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/mamta_dagar_/
https://www.instagram.com/p/CU-F-3TBnk6/
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https://www.instagram.com/brindaashah/?hl=en
https://www.instagram.com/brindaashah/?hl=en
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https://www.instagram.com/reel/CVnwiEHBndP/
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https://www.instagram.com/treasure_muse/
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https://www.instagram.com/gitikathemompreneur/?hl=en
https://www.instagram.com/gitikathemompreneur/?hl=en
https://www.instagram.com/p/CVLNsayMEZJ/
https://www.instagram.com/reel/CVns-IWlSXu/
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Overview ©
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Impressions 230
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https://www.instagram.com/_radhikajagtap/reels/
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https://www.instagram.com/p/CU9LebIoNlk/
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Reach @

veq.wrm‘ Leam Moro

1,456

r.in
n 4
p g
1456
on
*

LR BURCESEUION BUN N - R PR

& Reel Insights

Messagng reloted lesights, Sooh as shares and seples,
My b lowet Ban sapected dus 1o prviecy rules 0 s
regons. Leem More

Are you going % SBeAPataka o a Ladoo for Diwali?
W

> v e v n
2599 40 4 a "
Real Insights ©
Fetagram mnd Focstook Plays wn
nstagram aad Facedook Ukes 2

Instagram @

il ~” i

Impressions

Content Interactions ©

Pagdies

Shaves

Sticker Toaps

Ferrp thaeh

Naviastion

153

168



https://www.instagram.com/dieticiansilversethi/?hl=en
https://www.instagram.com/dieticiansilversethi/?hl=en
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https://www.instagram.com/thehetalgada/?hl=en
https://www.instagram.com/thehetalgada/?hl=en
https://www.instagram.com/thehetalgada
https://www.instagram.com/p/CVLGecIMmdV/
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https://www.instagram.com/iam.aishwarya.iyengar/?hl=en
https://www.instagram.com/iam.aishwarya.iyengar/?hl=en
https://www.instagram.com/iam.aishwarya.iyengar/?hl=en
https://www.instagram.com/p/CVHrAzFs05v/
https://www.instagram.com/iam.aishwarya.iyengar/?hl=en
https://www.instagram.com/iam.aishwarya.iyengar/?hl=en
https://www.instagram.com/iam.aishwarya.iyengar/?hl=en
https://www.instagram.com/iam.aishwarya.iyengar/?hl=en
https://www.instagram.com/reel/CVsgpslp7AH/
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https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/thewickedsoul/
https://www.instagram.com/p/CVFLdPxgmQd/

1 post + 2 stories

Stories
Post

o Viinda = 6:40 PM @ ()% 4

< Post Insights

Messaging-related insights, such as shares and
replies, may be lower than expected due to privacy
rules in some regions. Learn More

¢
L 4 [ ] v ]
1123 43 45 14 Py
Overview ©®
Accounts Reached 44 478
Content Interactions 1,278

Profile Activity 50
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Conversion Ad
performance
Facebook




no:.\_a ‘uogya WOﬂd s

Spoasared - W

N #HealthtyWaliDiwali Lucky Draw Giveaway

Facebook Ad Analysis | A

Registration Link Clicks Amount
completed Spent

SIGN UP

QO w205 82 comments 13 shares

db Like C) Comment £ Share



Facebook Ad Analysis

AROCYA A"°9Y8 World ee

...........

The festivals of India bring joy, togethemess,
and best wishes for prosperity and good health.
-.See more

Link Clicks

Registration
completed

.BE A PATAKJ.

\/

_—
"N\

Amount
Spent

ARCGYAWORLD.ORG

IGN UP
- Arogya World Sal
QO 121 1 comment 5 shares

[f) Like D Comment Z> Share



avochA Arogya World e

Sponzored - W

MyThali's goodwill ambassador, Chef Sanjay
Thumma a.ka. VahChef is here to challenge

Fa Ce bOO k Ad An a Iys i S you to #BeAPataka like him! € _..See more

Registration Link Clicks Amount
completed Spent

ARCGYAWORLD.ORG

#BeAPataka With My. Thali SENx

Q@ 9 25 comments

@ Like () comment g Share



Website Ad
Analysis-

Facebook

AROGYA




AROGYA Arogya WOdd e

Sponsored 8

Take a moment to stop scrolling and think
about what and how you eat and approach
food by filling out @my.thali's ...582 more

Website Ad Analysis-Facebook

T My Thalt Seny

UNDI (DING

Video ik clicks | Amount
Views Spent
----- Q‘ {uq H“(:f)

DOCS GOOGLE. COM
P

MyThali e

QOO & am 3 comments 7 shares

db Like O Comment £ Share



AGCCYA

Arogya World

-

Are you going to #BeAPataka or a Ladoo for

Website Ad Analysis-Facebook erion

BE A

Registration . . Amount
Link Click
mm Completed | "™ | spent

BEA F:ﬁTAKA

AND CELEBRAIE &

A' il !\.Nodd [ LEarN MoRE
Q8% 19 1 comment 1 share

@ Like () Comment £ Share



Arogya World wee

Sponsoned - W

a%0CTe

Diwell Is aimost here! But are you ready for the
celebrations?

Website Ad Analysis-Facebook |
Y W L VR

mm Video Views | Link Clicks AT
Spent

ARCGYAWORLT.ORG
- Arogya World

QO % /¢ 3 comments 1 share

qY Like () Comment o Share



AGDCYA

Arogya World e

Sponsored

Happy Chef's Day to all our wonderful chefs,

Website Ad Analysis-Facebook Koo et itoned i i

Registration . . Amount
mm Completed | MM ke

Arogya World ,
nantable organesation Coriad

Qs
@ Like () Comment £> Share



Arogya World wee

AT
Sponsored

Here's a new activity to do with your friends

Website Ad Analysis-Facebook eSS ™

NHUMW&HO,M“ ﬁ“u\xuvwauo,h“

Registration . . Amount
mm Completed | MM ke




Analysis-
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AROGYA




Afogya wo”ld s

Sponsosed W

AROCYA

B #BeAPataka for the festival of lights in 3
Simple Ways! »

Engagement Ad Analysis- Facebook ) J—

GBEA PRI

f-3 ¢ ' ™ “‘ ]
“ &l
%)

4
44‘,‘ '

DOAYCNALLENS

mm Engagement | Link Clicks | Amount Spent L TAS 1o <hptorbigr e B e

= ) 0

A gT‘ ks | LearN MORE
Chantabile orgameatian
Q0§ 34 34 comments © shares

@ Like () Comment £ Share



Arogya World

Spaonscred - W

AsOCYA

Diwali is a month away, but for the festival

Engagement Ad Analysis-Facebook B

.BE A PATAKA.

a2 ‘ Va
U1 o2

. . Amount

,D,gx{ar :vodd o | LearN MoRE |
OO & 11K 9 comments 4 shares

@ Like () comment £> Share



ASOLYA A_' ogya World L
Join @my.thali 's goodwill ambassador
(@vahchef as he takes up our #30DayChallenge

Engagement Ad Analysis-Facebook i

Ak,

- -

Vah-Chef Sanjay Thumma

P Amtas 100 30 D Chiatmnge 0 o |

. . Amount

O O O O . T N .

Arogya Workl | LEARN Moaﬂ
Chantadle organiagtion
OO & 25K 29 comments 4 shares

@ Like () Comment &> Share



Conversion Ad
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Instagram




Instagnam

my.thall
Sponsored

s 90 WUCKY WINNER
.}%

Instagram Ad Analysis

Registration Link Clicks Amount
completed Spent

Sign Up >
my thali @ #HealthtyWaliDiwali Lucky Draw Giveaway
8. mo=



my.thali
Sponsored

Instagram Ad Analysis

Registration Link Clicks Amount
completed Spent

Sign Up >

Qv A

my.thali MyThali's goodwill ambassador, Chef Sanjay
Thumma a.ka. VahChef is here to challenge you... more




Website Traffic
Ad performance

AROGYA




Instagram Ad Analysis

Spent

mlu-mbl. e 7*“

; Acogya Warld Announces @ Public Heabh Campaign Healthy
| Wall Dvwall', Urging Indian %o fat Mealthier This Festive Seasan

| ) Outlook D Simies . yiuo'news DY N

Sign Up >

Qv A

my thall Take the 2300syChallenge with us this month,
and have a #HaalthyWsliDiwali by having st i2a... mo=



Instagram Ad Analysis

BE A PATAK

ANE CELEBRATE A

Spent

QY A

my.thal Are you going to #BeAPatska or 2 Ladoo for
Diwal?... moe=



Instagnam

Instagram Ad Analvsis | - i’
g y J ﬁHe":_'ali k -

Link Clicks | \ideo | Amount
Views Spent

™ e
Sign Up ?
QY H

my.thali Diwafi is almost hera! Bat are you ready for the
celebrations?. . rom



Instagram

my thall
Sponsored

Instagram Ad Analysis

Spent

Sign Up >

QY A

mythak ¢ Happy Chef's Day to all our wonderful chefs,
both professional and home. for encouraging p... more
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Engagement Ad Analysis- Instagram

L3

o

. . Amount

.
\
!
!
\
4
4
i
1
i
!
'

QY R

my.thall Join @my thali s goodwill ambassadar
@vahchel as he akes up gur 830DayChallenge. . mane



‘nstagnam

my.thali
Spansors:

.RE A PATAKA.

Engagement Ad Analysis- Instagram

:

Spent )
‘) (R 3
. : »

Learn More >
C QY A
my.thali  #BeAPatska for the festival of lights in 3
Simole Ways! ... mon



Engagement Ad Analysis-Instagram 'BE A PATAK(.

KT AL

1] O

. . Amount

QY [

vy thuali 4 Diwali (s a month away, but for the festival of
lights, why do we feel 50 hoavy? 4§ .. more



Story Ad
performance

A R O GYA Facebook &

WORLD Instagram




Story Ad Analysis

Spent



Story Ad Analysis

BE ) PAIAKA

Spent
---- " ‘/ -




Video Ad
performance

A R O GYA Facebook &

WORLD Instagram




Facebook Ad Analysis oy Argya i

» ¥ HAVE A HEALTHY WALIDIWALIIN 3
STEPS WITH @vahchef! - 5 %%
...See more

BE A PATAKA.

[N

)

Video Registration . . Amount
mm Completed | MM ke

AROGYAWORLD.ORG

- Arogya World

LEARN MORE

QO & 19K 5 commenis 37 shares

db Like D Comment £> Share



Instagram Ad Analysis

my.thall
Sponsoced

Link Registration Video Amount
Clicks Completed Views Spent

Sign Up >

QY A

my.thali ¢ & @ HAVE A HEALTHY WALI DIWALI IN 3
STEPS WITH @vahchef ! ¢ S @ .. more



Ad Promotion Analysis(FACEBOOK/INSTAGRAM)

Arogya World(MyThali) Report Oct-2-2021 to Nov-6-2021

Campaign Cost per | Amount Spent |Registration| . . 3-Second

Conversion | Registration 1,009 1,73,107 2,49,607 53.75 32,182.34 1,009 4,844 24,834 17,890
Ads Completed

Website . .
: Link Clicks 65,247 38,12,149 49,39,269 5.49 86,092.27 8 65,247 2,47,151 1,77,204

Traffic Ads
Post

Engagement| Engagement 1,16,667 5,30,399 7,08,621 0.41 48,357.85 - 596 1,16,667 -
Ads

V'deZ'ew Video Views | 4,41,103 | 27,85,845 37,80,053 0.19 76,896.21 6 12,697 12,14,795 11,97,262

TOTAL - 73'001'50 96’707'55 2,43,528.67 1,023 | 83,384 16'073'44 13,92,356



ssdailyhunt

Daily Hunt Paid
Media

Partnership

Analysis

@ Hindustan Times




Summary

Media Plan (Benchmark) Achieved
Platform Previous
Report
Dailyhunt
Media Plan (Benchmark) Achieved
Platform :
Final Report
Dailyhunt
Creative Wise Impressions Clicks CTR %
Arogya_World India 990 x 505 200914 1876 0.93%
Arogya_World_600 x 600 311582 3757 1.21%
HWD Lucky Draw 600 x 600 98706 1242 1.26%
Participate in the Lucky Draw 990 x 505 57216 519 0.91%
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INFLUENCER CAMPIAGN BY BANGALORE FOODIES CLUB R e

Business Solutions

53 Influencers Total Engagement : 3,53,650

9 Veena Krishnappa » Bangalore Foodies Club @ Divya Shivkumar » Bangalore Foodies Club

On 3 November, at 12:03 pm ' @ On 4 November, at 10:15 pm - @
Hi - . . .
Happy #Despawali-to:all my frierids. @ Hello foodies, my festive thali

#BoAPataka Belakina habba deepavali
#lealthywaliDewali... See More Yellarigu habbada shubhyashyagalu & &
v e

#m... See More




INFLUENCER CAMPIAGN(TOP 3 Post —————

Business Solutions

53 Influencers Total Engagement : 3,53,650

{m Bangalore Foodies Club wee
Bangalere Foodies Ciub < ™ Asha V Srinivas + 19 0ct « 3
= » - -
= Chitral Rangaswamy =
How about cleansing your body this Diwall while you clean #BeAPataka

pour atcs and homes” Chaitanya Rokkam Setty N QP

Hera's my filling and refreshing broaktast (thats also Sattvik
since I's Navaratril) to kick-start the day

*Ovange Juice - Sharbet style (3 oranges Julced with the AS ha V S I‘I n |VaS D ay 2 Here is my today's Hea!lhywali dinner ‘
goodness of cardamom and saftron) o p Phulkas...veg saagu.. rice...erlikayi gojju...pineapple
*Td and Methi Khakiva #healthywalidiwali salad...mint and jaggery juice....butter milk

*Roasted walmuts (hstfud of happiness) :
(@
Gl AUE L #BeAPataka like me, take MyThali's #30DayChallenge 2 fora
__ @arogyaworid #HealthyWaliDiwali by clicking the link below:

#HealthywallDewall
#30dayschallenge 2

| have taken a pledge 10 include ane healthy meal & day for 30
days and make this Diwali a8 #HealthyWaliDiwal
chetral_powergirl « Follawing

Ovigine Auto

AleAP e like me, tike MyThali's ¥300uyChallenge & fora

#HeaithyWallDiwah by clicking the link below http://arogyaworld, org/healthy-wali-diwali-21/

chitral_poawergirl 4§ Dmak is 3 month
away, but for the festral of lights, why
do we feal 50 heavy T4

http N srogyaworid arg/healthy wal-dovalk-21

=

- challenge

: — Spe -t » N
1 request fellow foodie buddies to take up this healthy
challenge Kx Anjali Chalthra lyengar Rekha Rameah Latha V \_,’7 ARDDYAWORLU X OHG
Mane Preethy Parasurgman Amvtha Bm Anusha

Ramachandran Ranya Sedhar £

sbstaks and have s
aliDiwali by teking part in owr
syChallenge § to have ore

anced meal 3 day!

A Sevhan Kavitha ¥

Eragam Shruthl Karthik Shruth) Seumar @

Click the fink below taks the challengs

con meal plan

Shbanasiorefoodiesciub

nttp/ /awogyaworid org/hasithy-walk
Qiwalli-21

oaQv W

@ Uves by sobengaturu and 257 others

*

@



45++ Influencers

BluChisel

Business Solutions

%% Silver Sethi
IS: edofuo o, 1112 ot Jshodd, &

Thz festive z2ason comas with [ot of bings eating. |
celebrations, challenge yourself to have a =ezlthy
mzal 2 day!

d of having 10 go on a detox regime after
iwall by having 31 lzast one balancs

4 balanced thaii is always full of macros and micros, Well balanced with carbs, protzin and fats.
Heres | am having 3 balanced one with propsr portion calculated meal.

1 small bowl of dry thindi

1 zmall bowl of kadi pakoda

2 smazll bowl of steam rice

iam.aishwarya.iyengar and
% my.thali

Bangalore, India

Click the fink in my bio to t3ke the challenge.

Don't forget to challenge your friends and family as welll
Gratitude )
Edistican

Ewomensheaith

- iam.aishwarya.iyengar The festive
\ season comes with lot of binge eating.
Instead of having to go on a detox
regime after celebrations, challenge
yourself to have a #HealthywWaliDiwali by

having at least one balanced meal a day!

A balanced thali is always full of macros
and micros, Well balanced with carbs,
protein and fats. Here | am having a
balanced one with praper portion
calculated meal.

@1 cup of dal

@1 cup of saag

@ 1/2 cup of salad

@1/2 cup curd

@ 3 chapatis

Talon #tlam SAAR A allnmmm b Fmnn bl ll

Qv

‘ Liked by mycurrystories and 1,434 others

[¢la

N

£ Vidya Shashidhara
y @ 7 October - &

Lunch Today- Chapati, paneer masala, grated and stir fried turnip,
veggies loadec Bisibelebath, jaggery sabudana kheer with nuts;
cucumber and carrots salad.

| have taken up the Balanced Meal Challenge

Thank you BFC and MyThali for creating an awareness zbout healthy
and balanced eating habits

hitp://arogyaviorid.org/heathy-wali-diwali-21/ o
| further tagged Madhu Praveen , Shruthi Suresh , Shubha Urs MV |
Priya Rajshekhar Virakiamath to take up the challenge

Vidya
_Shashidhara

Woan Wbt 200 Sy Chstegon Vo w3t ©
[ ¥ '




BluChisel

COMMUNITY SHOUT OUTS Susiess Solsuons

Total Engagement : 24,080

Rupa Balachandar they Raunak Kundu and3 others Are
Whﬂ them. Y Channels Total no Total Engagement

Moderator #ip +2 - 30 September - @ Rupa Balachandar £330 Raunak Kundu 5033,
* MyThali * promotes home cooking, balanced meals, and portion 3 '33_5?53 330 2RI |ArR0. BFCFB 6 Posts 20000
control, to help prevent non-communicable diseases. WRRoETt W +2 -
. 25 e9¥P,£20° JO), 10:21 FEDVF®E, AsHODF, @

*To better understand how India eats, we conduct a small survey. Whatsa pp Grou ps 9 Grou ps 2100
& #HealthtyWaliDiwali
* ; : : L & & yLucky Draw Giveaway* ¢y ¥ %

el o L . e Instagram (Story&Posts) 9 Posts 1980

Diwali is exactly 10 days away from today!

b To.. as, &, IR

https://docs.google.com/.../1FAIpQLSdeYI8ADel2uw.../viewform (V]
Do-it-yourself friends and family help improve our final analysis!

MyThali Survey on 7 gg ?’@ \MGKY W“MNE@S %

/
Unders‘randmg

[ \ 4 o : Rupa Balachandar they Raunak Kundu and3 others &re |
Ea’rmg Habitsl y N Withthem‘ QUPLE SJEJAS Toy Ve
g w Moderator WF +2 - 4 October - @ Ek\.‘“ L 0[“/4[/ 4
Diwali is 8 month away, but for the festival lights, why do we feel so #30DAYCHALLENGE

heawy?

& #BesPataka and have a  Fart of taking on #HealthyWaliDiwali 27
. TAKE THE 3. SHAR
# y !
30DayChallenge  to have one balanced meal a day QuIZ SOCIAL

Click the link below, take the challenge, and get your own custom
meal plan personalized for you:
http://arogyaworld.org/healthy-wali-diwali-21/ @

Dan't forget to share it with your friends and family so they can
#BeAPataka for Diwali too!$#
#MyThali £ Diwali #MyThaliMyWay #Challenge #Fitindia
#Healthy #EatRight #festival #festivalsofindia #BalancedMeals
#Nutrition

Make the most of the
last 10 Days of the challenge!

' My pledge to eat §
1 balanced meal

AQOGYA g 1 . ; = = everyday for 20 days

WORLD
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Analysis



Key Learnings

The campaign title triggered significant interest from the media and all our key
stakeholders

Through media advocacy and social media campaign, our TG acknowledged the need to
address eating habits during festivities

Data points and key statistics grabbed media attention

Incentive based social media marketing boosted conversion rate

Social media contest series strengthened brand visibility and engagement

Celebrity collaboration built credibility and caught target audience’s attention




Key Performance Indicator

Media 3 Media Interactions for

2-3 Media Interactions Interactions three spokespeople

1 National Press Release Press Rtelea.Ise 1 National Press Rglease that
Dissemination reached 27.58+ million
individuals
Daily Hunt Media Buying Digital Media 7394 clicks with 1.11%

Leading to 3000+ clicks Click through rate

Influencer 14 influencers

14 Influencer Engagement Engagement 118799+ reach

Social Media Marketing : _ 83,384 link clicks (Facebook + Instagram)
675 — 1,980 link clicks Faceboo Social Media 1,603,447 engagement (Facebook +

1,350 — 3,370 link clicks Instagra Marketing Instagram)
1,392,356 Video plays (Facebook +

Y nstagram)



Thank You



