
Meri Healthy Wali
Diwali Campaign 
Analysis Report



Key Data Sets

1880 
pledges

73+ million 
engagement 

through social 
media marketing

27+ million 
reach through 

media advocacy

1.4+ million 
reach through 

MyThali Instagram 
posts, reels and 

stories

7394 total 
clicks 

on pledge link 
through digital 
media buying



Media Analysis



Key Highlights

100% of the 
stories  

captured key 
messages of 

the campaign

Garnered 
media interest 

for opinion 
pieces and 

interviews  for 
spokespeople

Wire agencies 
such as PTI, 

ANI,  and 
Business Wire 
flashed press 

release

Leading national 
publications        

such as Hindustan 
Times, The Print, 

Business Standard, 
Outlook, Daily hunt, 

and The Week  
covered the 

campaign

Leading regional 
publications      

such as Dainik
Bhaskar, Swatantra 

Bharat, Indore 
Samachar, and 

Youngleader
covered the 

campaign  

All three 
spokespeople 
including Dr. 
Nalini, Ms. 

Meeta, and Dr. 
Meghana were 
profiled for the 

campaign 
through 

authored 
articles and 

media 
interactions



Outcome of media advocacy

Reached 27+ million 
individuals through authored 
articles, media interactions 

and press release 

46 online stories                   
in national and regional 
media that covers press 

release, authored articles and 
media interactions  

19 print  stories              
in regional media covering 

tier-2 cities such as 
Chandigarh, Indore, 

Ahmedabad and Lucknow

3 media interactions    
with leading mainstream 

lifestyle publications such as 
IANSlife, iDiva, and Hindustan 

Times



Snapshot of press release coverage in 
national publications

Press Trust of India
Business Standard Outlook India

United News of India
The Week ANI

The Print



Snapshot of press release coverage in 
regional publications

Free Press Gujarat

Western Times
Raj Express

Dainik Jagarn

Aaj Samaj

Indore Samachar
Swatantra Bharat



Ashoka fellow, Dr. 
Saligram advocates NCD prevention 
through healthy living

Publication: IANSlife
Five publications such as Daijiworld, Freshers Live, Business bytes, Prokerala
and An picked the story and published the interaction 

Opportunity: Email Interaction

Key Messages:
 In India sugar and festivities go hand in hand. However, Indians need to 

resist their temptation and cravings to prevent non-communicable 
diseases

 The demographic dividend  could become demographic disaster unless we 
individuals incorporate healthy eating in our lifestyle

 How Arogya World’s India-based programs such as Healthy Schools, 
mDiabetes, Healthy Workplaces, and My Thali helping India meet its SDG 3 
(good health and well-being) commitment

 How #30DayChallenge ahead of Diwali can ensure us celebrate a 
#HealthyWaliDiwali

https://ianslife.in/life-style/ashoka-fellow-dr-saligram-advocates-ncd-prevention-through-healthy-living


दिवाली पर नज़रंिाज़ ना हो जाए
सेहत, ऐसे रखें अपना ध्यान

Publication: iDiva Hindi

Opportunity: Email Interaction

Key Messages:
 Arrest overindulgence during this festive season with a balanced meal

 Challenge yourself to eat healthy and in portions while celebrating Diwali 
festivities 

 Cut down on ultra-processed foods. Prepare food and sweets at home 
Substitute sweets with health

https://www.idiva.com/hindi/health/tips-to-take-care-of-your-body-during-festive-season-in-hindi/18025822


Ahead Of Diwali, Tips For People 
With Diabetes To Eat Healthy

Publication: Hindustan Times

Opportunity: Telephonic Interaction

Key Messages:

 Planning ahead is the key to manage diabetes during Diwali festivities

 People with diabetes should divide their carbohydrates intake, distributing 
them over all meals

 Al To avoid spike in sugar levels, complex carbohydrates must be consumed 
instead of refined ones

 ways balance the meal and eat in portion 

https://www.hindustantimes.com/lifestyle/health/ahead-of-diwali-tips-for-people-with-diabetes-to-eat-healthy-101634459687045.html


Instagram 
MyThali
Engagement



Campaign highlights

Reached 1.4+ 
Million

individuals 
through 
MyThali

Instagram 
posts, celebrity 

reels, and 
videos

50+ posts on 
MyThali

Instagram 
including 

celebrity reels 
reshare, and 

influencer 
collaborations 

48175 total 
likes 

from MyThali
Instagram 

posts, reels, 
and influencer 
collaborations

737 total 
comments     

from MyThali
Instagram 

posts, reels, 
and influencer 
collaborations

263 total 
shares 

from MyThali
Instagram 

posts, reels, 
and influencer 
collaborations

1204 total 
saves

from MyThali
Instagram 

posts, reels 
and influencer 
collaborations

Brands used 
#HealthyWaliD

iwali 

on Instagram. 
These brands 

included Future 
Generali India 

Life, Nutrilitius & 
Immunisciences



Posts

Posts Insights

15869
Likes

707
Comments

191
Share

947 
Saves

453215
Reach

849192
Impressions

50+
Posts



Celebrity Reels & Posts

Posts Insights

29751
Likes

28
Comments

72
Share

254 
Saves

958898
Reach

1586691
Impressions

11   
Reels + Posts



#BeAPataka Reels

Reels Insights

2555
Likes

2
Comments

0
Share

3
Saves

8120
Plays

6       
Reels



Stories

Reels Insights

100+      

Stories



Influencer 
Engagement

https://www.instagram.com/brindaashah/?hl=en
https://www.instagram.com/brindaashah/?hl=en
https://www.instagram.com/dieticiansilversethi/?hl=en
https://www.instagram.com/dieticiansilversethi/?hl=en
https://www.instagram.com/thehetalgada/?hl=en
https://www.instagram.com/thehetalgada/?hl=en
https://www.instagram.com/mombae.blogger/?hl=en
https://www.instagram.com/mombae.blogger/?hl=en


118799+ 
Reached

13604+

Likes

698+

Comments

144 +        
Shares

742 +

Saves

60035+
Reel Views

Campaign highlights



Mamta
145k

Post
Stories

1 post + 2 stories

https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/mamta_dagar_/
https://www.instagram.com/p/CU-F-3TBnk6/


Brinda
159k

Post
Stories

1 post + 2 stories

https://www.instagram.com/brindaashah/?hl=en
https://www.instagram.com/brindaashah/?hl=en
https://www.instagram.com/brindaashah/?hl=en
https://www.instagram.com/p/CVNnK5Qoq06/
https://www.instagram.com/brindaashah/?hl=en
https://www.instagram.com/brindaashah/?hl=en


Meenakshi
19.4k

Post Stories

1 post + 1 reel + 1 story

Reel

https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/p/CVExSMRF8FD/
https://www.instagram.com/p/CVExSMRF8FD/
https://www.instagram.com/reel/CVnwiEHBndP/


Nidhi
103k

Post

1 post + 1 reel + 1 story

Reel Stories

https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/treasure_muse/
https://www.instagram.com/p/CU_xylbNjM0/
https://www.instagram.com/p/CVxanFGAFQZ/


Gitika
40.2k

Post Stories

1 post + 1 reel + 1 story

Reel

https://www.instagram.com/gitikathemompreneur/?hl=en
https://www.instagram.com/gitikathemompreneur/?hl=en
https://www.instagram.com/gitikathemompreneur/?hl=en
https://www.instagram.com/p/CVLNsayMEZJ/
https://www.instagram.com/reel/CVns-IWlSXu/


Meena
23.2k

Post
Stories

1 post + 2 stories

https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/preiyankkaahir/
https://www.instagram.com/p/CU9LebIoNlk/


Silver
10.3k

Post Stories

1 post + 1 reel + 1 story

Reel

https://www.instagram.com/dieticiansilversethi/?hl=en
https://www.instagram.com/dieticiansilversethi/?hl=en
https://www.instagram.com/dieticiansilversethi/?hl=en
https://www.instagram.com/p/CVHrzTzgrbL/
https://www.instagram.com/dieticiansilversethi/?hl=en
https://www.instagram.com/dieticiansilversethi/?hl=en
https://www.instagram.com/reel/CVsAIpyD5jB/


Hetal
59.2k

Post
Stories

1 post + 2 stories

https://www.instagram.com/thehetalgada/?hl=en
https://www.instagram.com/thehetalgada/?hl=en
https://www.instagram.com/thehetalgada
https://www.instagram.com/p/CVLGecIMmdV/
https://www.instagram.com/thehetalgada/?hl=en
https://www.instagram.com/thehetalgada/?hl=en


Aishwarya
48k

Post Stories

1 post + 1 reel + 1 story

Reel

https://www.instagram.com/iam.aishwarya.iyengar/?hl=en
https://www.instagram.com/iam.aishwarya.iyengar/?hl=en
https://www.instagram.com/iam.aishwarya.iyengar/?hl=en
https://www.instagram.com/p/CVHrAzFs05v/
https://www.instagram.com/iam.aishwarya.iyengar/?hl=en
https://www.instagram.com/iam.aishwarya.iyengar/?hl=en
https://www.instagram.com/iam.aishwarya.iyengar/?hl=en
https://www.instagram.com/iam.aishwarya.iyengar/?hl=en
https://www.instagram.com/reel/CVsgpslp7AH/


The Wicked Soul
53.7k

Post
Stories

1 post + 2 stories

https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/thewickedsoul/
https://www.instagram.com/p/CVFLdPxgmQd/


Naina
100k

Post
Stories

1 post + 2 stories

https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/naina_ahluwalia/
https://www.instagram.com/p/CVA0jZdsbFf/


Stuti
20.6k

Post
Stories

1 post + 2 stories

https://www.instagram.com/mombae.blogger/?hl=en
https://www.instagram.com/mombae.blogger/?hl=en
https://www.instagram.com/mombae.blogger/?hl=en
https://www.instagram.com/p/CVN2SfkoIhF/
https://www.instagram.com/mombae.blogger/?hl=en
https://www.instagram.com/mombae.blogger/?hl=en


Nutrivity
16k

Post Stories

1 post + 1 reel + 1 story

Reel

https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/nutrivityindia/
https://www.instagram.com/p/CVDbQYroty0/
https://www.instagram.com/reel/CV2pFs2oneh/


Foodies of India
62.1k

Post
Stories

1 post + 2 stories

https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/_radhikajagtap/reels/
https://www.instagram.com/foodiesofindia/?hl=en
https://www.instagram.com/p/CVS0bgnj2fq/


Conversion Ad 
performance
Facebook



Facebook Ad Analysis

Reach Impressions
Registration 
completed 

Link Clicks
Amount 

Spent

35,865 60,525 302 1,232 Rs. 7,895.60



Facebook Ad Analysis

Reach Impressions
Registration 
completed 

Link Clicks
Amount 

Spent

20,891 30,531 49 580 Rs. 4,524.28



Facebook Ad Analysis

Reach Impressions
Registration 
completed 

Link Clicks
Amount 

Spent

19,831 30,060 65 661 Rs. 3,882.04



Website Ad 
Analysis-
Facebook



Website Ad Analysis-Facebook

Reach Impressions
Video 
Views

Link Clicks
Amount 

Spent

5,52,886 7,25,726 36,561 39,606
Rs. 

30,950.60



Reach Impressions
Registration 
Completed

Link Clicks
Amount 

Spent

1,12,882 1,29,402 1 590 Rs. 2,603.61

Website Ad Analysis-Facebook



Reach Impressions Video Views Link Clicks
Amount 

Spent

2,00,765 296,259 26,839 20,117
Rs. 

14,190.33

Website Ad Analysis-Facebook



Reach Impressions
Registration 
Completed

Link Clicks
Amount 

Spent

60,396 67,041 1 299 Rs. 1,146.36

Website Ad Analysis-Facebook



Reach Impressions
Registration 
Completed

Link Clicks
Amount 

Spent

9,52,022 11,57,905 6 1,112
Rs. 

14,190.33

Website Ad Analysis-Facebook



Engagement Ad 
Analysis-
Facebook 



Engagement Ad Analysis- Facebook

Reach Impressions Engagement Link Clicks Amount Spent

1,66,845 2,36,997 30,046 116 Rs. 13,765.00



Engagement Ad Analysis-Facebook

Reach Impressions Engagement Link Clicks
Amount 

Spent

53,771 77,243 10,940 35 Rs. 5,608.49



Engagement Ad Analysis-Facebook

Reach Impressions Engagement Link Clicks
Amount 

Spent

1,43,058 2,01,008 24,278 69 Rs. 9,705.23



Conversion Ad 
performance
Instagram



Instagram Ad Analysis

Reach Impressions
Registration 
completed 

Link Clicks
Amount 

Spent

71,107 97,880 536 2,139
Rs. 

11,978.38



Instagram Ad Analysis

Reach Impressions
Registration 
completed 

Link Clicks
Amount 

Spent

25,481 30,611 57 232 Rs. 3,902.04



Website Traffic 
Ad performance



Instagram Ad Analysis

Reach Impressions Link Clicks
Amount 

Spent

4,30,245 5,36,072 494 Rs. 3,835.70



Instagram Ad Analysis

Reach Impressions Link Clicks
Amount 

Spent

28,018 28,018 25 Rs. 265.85



Instagram Ad Analysis

Reach Impressions Link Clicks
Video 
Views

Amount 
Spent

12,65,879 17,80,745 2,772 1,06,217
Rs. 

21,321.65



Instagram Ad Analysis

Reach Impressions Link Clicks
Amount 

Spent

39,279 39,279 46 Rs. 366.12



Engagement Ad 
Analysis-
Instagram



Engagement Ad Analysis- Instagram

Reach Impressions Engagement Link Clicks
Amount 

Spent

89,132 1,02,347 25,170 197 Rs. 9,638.74



Engagement Ad Analysis- Instagram

Reach Impressions Engagement Link Clicks
Amount 

Spent

42,771 48,625 15,062 102 Rs. 5,493.69



Engagement Ad Analysis-Instagram

Reach Impressions Engagement Link Clicks
Amount 

Spent

34,822 42,401 11,168 77 Rs. 4,146.70



Story Ad 
performance
Facebook & 
Instagram



Story Ad Analysis

Reach Impressions Link Clicks
Amount 

Spent

1,42,386 1,49,631 121 Rs. 902.28



Story Ad Analysis

Reach Impressions Link Clicks
Amount 

Spent

27,516 28,676 57 Rs. 300



Video Ad 
performance
Facebook & 
Instagram



Facebook Ad Analysis

Reach Impressions
Video 
Views

Registration 
Completed

Link Clicks
Amount 

Spent

19,42,695 26,82,795 8,73,802 4 11,961
Rs. 

57,591.70



Instagram Ad Analysis

Reach Impressions
Link 

Clicks
Registration 
Completed

Video 
Views

Amount 
Spent

8,43,150 10,97,294 736 2 323,460
Rs. 

19,304.51



Ad Promotion Analysis(FACEBOOK/INSTAGRAM)

Arogya World(MyThali) Report Oct-2-2021 to Nov-6-2021
Campaign 
Category

Result Type Results Reach Impressions
Cost per 
Result

Amount Spent 
(INR)

Registration 
Completed

Link Clicks Engagement
3-Second 

Video Plays

Conversion 
Ads

Registration 
Completed

1,009 1,73,107 2,49,607 53.75 32,182.34 1,009 4,844 24,834 17,890

Website 
Traffic Ads

Link Clicks 65,247 38,12,149 49,39,269 5.49 86,092.27 8 65,247 2,47,151 1,77,204

Post 
Engagement 

Ads
Engagement 1,16,667 5,30,399 7,08,621 0.41 48,357.85 - 596 1,16,667 -

Video View 
Ads

Video Views 4,41,103 27,85,845 37,80,053 0.19 76,896.21 6 12,697 12,14,795 11,97,262

TOTAL -
73,01,50

0
96,77,55

0
- 2,43,528.67 1,023 83,384

16,03,44
7

13,92,356



Daily Hunt Paid 
Media 
Partnership 
Analysis



Platform
Media Plan (Benchmark) Achieved

Previous

Report
Impression Clicks CTR% Impression Clicks CTR%

Dailyhunt 666667 3333 0.50% 394660 4523 1.15%

Platform
Media Plan (Benchmark) Achieved

Final ReportImpression Clicks CTR% Impression Clicks CTR%

Dailyhunt 666667 3333 0.50% 668418 7394 1.11%

Summary

Creative Wise Report

Creative Wise Impressions Clicks CTR %

Arogya_World India 990 x 505 200914 1876 0.93%

Arogya_World_600 x 600 311582 3757 1.21%

HWD Lucky Draw 600 x 600 98706 1242 1.26%

Participate in the Lucky Draw 990 x 505 57216 519 0.91%

.



Report Submitted by Bangalore 
Foodies Club

October 2021 – November 2021



CHEF’S TABLE (LUNCH)

12 Influencers



INFLUENCER CAMPIAGN BY BANGALORE FOODIES CLUB 

53 Influencers Total Engagement : 3,53,650



INFLUENCER CAMPIAGN(TOP 3 Post)

53 Influencers Total Engagement : 3,53,650

Chitral Rangaswamy 

Chaitanya Rokkam Setty 

Asha V Srinivas



ORGANIC REACH

45++ Influencers



Total Engagement : 24,080

COMMUNITY SHOUT OUTS

Channels Total no Total Engagement

BFC FB 6 Posts 20000

Whatsapp Groups 9 Groups 2100

Instagram (Story&Posts) 9 Posts 1980



WINNERS

20 Influencers



Analysis



Key Learnings
The campaign title triggered significant interest from the media and all our key 
stakeholders

Through media advocacy and social media campaign, our TG acknowledged the need to 
address eating habits during festivities

Data points and key statistics grabbed media attention

Incentive based social media marketing boosted conversion rate 

Social media contest series strengthened brand visibility and engagement

Celebrity collaboration built credibility and caught target audience’s attention



Deliverable Achieved

Media
Interactions2-3 Media Interactions

3 Media Interactions for 
three spokespeople 

Press  Release 
Dissemination

1 National Press Release 1 National Press Release that 

reached 27.58+ million 

individuals

Daily Hunt Media Buying 

Leading to 3000+ clicks

Social Media Marketing

675 – 1,980 link clicks Facebook

1,350 – 3,370 link clicks Instagram

14 Influencer Engagement

Digital Media 
Buying

Influencer 
Engagement

Social Media 
Marketing

7394 clicks with 1.11% 

Click through rate 

83,384 link clicks (Facebook + Instagram)

1,603,447 engagement (Facebook + 

Instagram)

1,392,356 Video plays (Facebook + 

Instagram)

Key Performance Indicator

14 influencers
118799+  reach



Thank You


